Client:
City of Knoxville

Project:
Do Your Part with the Cart

Objective:

Have 20,000 city households
(1/3 of those receiving
garbage service) voluntarily
sign up for the new city
recycling program. Eliminate
backdoor service to those
homes for which there was
no need due o age,
disability or street alleys.

Strategy:

Fully integrated marketing
AND education campaign
with grassroofs, paid
advertising, social mediaq,
events, media stories, etc.

Result:

* 20,000 households
voluntarily signed up in 8
months.

e Knoxville continues to
have one of the lowest
contamination rates for
recycling in the Southeast.

* ADDY Award winner
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Sign Up by calling 311 or at
www.DoYourPartWithTheCart.com
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he City of Knoxville introduces

Household Curbside
Recycling

No sorting by type of recyclable item — all
recyclables go into the recycle cart together.

Cart provided by the City of knoxvile and
will be delivered fo your house in September of this
year. The cart is on wheels to make it easy for you to
rollit to the curb.

Pick up at your curb - housenold
recyclables will be picked up curbside every other
week. The pick-up service will begin in October of
this year.

No additional cost o you as a resident
of the City of Knoxville with household garbage
collection service. The City's initial curbside recycling
program will be offered to the first 20,000 households
that sign up. This new service is funded in part by a
grant from the Federal government and through
recommended cost saving measures fo the City's
overall solid waste program.

Sign Up by calling 311 or at
www.DoYourPartWithTheCart.com




